industry

deliverables

BAI: Bank Administration Institute

shift

We energize BAl's many tradeshows and events with a

clear identity and modern marketing communications.
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Insights on consumers, operations and fraud
prevention from leading experts and visionaries
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SHAPE

THE FUTURE OF YOUR
PAYMENTS STRATEGY

DONT MISS: 2 for 1 Offer | Use Code T14 | Expires December 5

HEADLINE FOR MAIN STORY

Placeholder text: BAI Payments Connect 2015 brings you two days packed full of expert panels,
small group discussions, speakers, exhibits and networking opportunities -- plus our new Digital
Day presentations.

+ Analyze the strategic direction of both solutions providers and competitors.
+ Focus on the consumer at a time when financial institutions are going back o basics.
+ Network with peers. Make valuable connections.
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JOIN THE DISCUSSION
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challenge

BAl is a financial services association and
leading industry resource for breakthrough
information and intelligence needed to
innovate and stay relevant in an evolving

financial services

marketplace.
brand strategy For more than 85 years, BAI has focused on
identity/logo advancing the industry by offering unbiased
education and research. In addition, we
facilitate ongoing industry dialogue through
a robust network of financial services

professionals, thought leaders, newsmakers,

marketing collateral
advertising & media buy
video direction

and solutions experts.

solution

Since 2013, we've worked with BAI on

a variety of tradeshows, educational
conferences and executive sessions. Each
event requires a unique identity to signify the
theme and agenda from year-to-year—yet the
real challenge is infusing all of these disparate
events with a common BAI brand and voice.

results

Shown above is the marketing collateral

work we created for their Payments Connect
2015 event—with an identity theme that
communicates connection and kinetic energy.

We created graphics for print collateral,
direct mail, signage, booth graphics, video
presentations, web site, social media and
enews templaltes.




